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THIS DOCUMENT IS NOT AN OFFER TO SELL OR A SOLICITATION OF AN OFFER TO SUBSCRIBE 
FOR OR PURCHASE ANY SECURITIES

Certain information in this document is forward-looking, and reflect Detsky Mirǽscurrent expectations and projections about future events, which reflect various
assumptionsmade by Detsky Mir . Theseassumptionsmay or may not prove to be correct and no representation is made asto the accuracyof such information . By their
nature, forward-looking statements involve known andunknown risk and uncertainty becausethey relate to future eventsandcircumstances. Theserisks,uncertainties and
assumptionscould adverselyaffect the outcome and financial effects of the plans and events described herein. Forward-looking statements contained in this document
regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the future. Detsky Mir does not undertake any
obligation to update or revise any forward-looking statements in this document, whether asa result of new information, future events or otherwise. You should not place
undue relianceon forward-looking statements,which speakonly asof the date of this document.

This document is strictly confidential to the recipient maynot be distributed to the pressor any other person,and maynot be reproduced in any other form. No reliance
may be placed for any purpose whatsoeveron the information contained in this document or on its completeness. No representation or warranty,expressor implied, is
given by or on behalf of Detsky Mir or anyof its directors, officers or employeesor anyother personasto the accuracyor completenessof the information contained in this
document and no liability whatsoever is accepted by Detsky Mir or its affiliates, advisors,agents, directors, officers or employees nor any other person for any loss
howsoeverarising,directly or indirectly, from anyerrorsor omissionsof information or useof suchinformation or otherwise arisingin connection therewith .

This document does not constitute an offer of securities for salein the United Statesof America. Neither this document nor anycopy of it, nor the information contained
herein, in whole or in part, maybe taken or transmitted into, or distributed, directly or indirectly in or to the United States. Any failure to comply with this restriction may
constitute a violation of U.S. securities laws. No securities of Detsky Mir havebeen or will be registered under the United StatesSecurities Act of 1933or the securities
laws of any state of the United States,and unless so registered may not be offered or sold except pursuant to an exemption from, or in a transaction not subject to, the
registration requirementsof the SecuritiesAct andapplicablestate securitieslaws.

This document is only addressedto persons in member states of the EuropeanEconomic Area who areǿqualifiedinvestorsȀwithin the meaning of Article 2(1)(e) of the
ProspectusDirective (Directive 2003/71/EC and amendmentsthereto). In addition, in the United Kingdom, this document is only directed at (1) qualified investors who are
investment professionals falling within Article 19(5) of the Financial Servicesand Markets Act 2000 (Financial Promotion) Order 2005 (the ǿOrderȀ)or high net worth
entities falling within Article 49(2)(a)-(d)of the Order or (2) personsto whom it mayotherwise lawfully be communicated.

This document is not anoffer or an invitation to makeoffers or advertisementof securitiesin the RussianFederation.

Disclaimer



Detsky Mir at a glance1



Russia's Children goods retail market leader with strong growth profile
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Detsky Mir at glance

Omni-channel with focus on online
Å80% CAGR Ǽ18-21 in online sales

Å36% share of online in total sales in Q4 2021
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Geography of operations(2)

Stable growth of number of stores

+251
Net store 
openings in 2021

Iconic brand
Åwith 98% prompted awareness(1)

Undisputed #1 player
Å24% share of total childrenǽs goodsmarket in Russia in 2021(1)

Private label & exclusive assortment
Å46% share of private label & direct imports in total sales in 2021 in Russia
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Sources: Company data, Ipsos Comcon, MOEX as of 30 June 2021
Notes: (1) ȀChildren Goods Market in RussiaȀ report by Ipsos Comcon(ǿIpsos ComconreportȀ). Consumer survey conducted in December 2021; (2) As of 31 Dec 2021; (3) Includes DM in Kazakhstan, DM in Belarus andZoozavr



2019-Today
1997-2018

1947-1996

Transformation into a  fully-
fledged omni-channel player 

with increasing brand 
strength

Establishment of 
Detsky Mir store 
chain and brand 

in USSR

Active expansion of 
Detsky Mir retail chain 

to become 
#1 childrenǽs goods 

market player in Russia

Transformation into a  
fully -fledged omni-

channel player with well -
known brand strength

Revenue has increased ~6x since 2012 while number of stores
performed 5.2x growth reaching 1,119 stores by December 2021

2015-2017
V Sale of 23.1% in DM to RCIF

V Successful IPO on MOEX with over 
30.5% free float

2019
V Launch of own marketplace

V Entering Belarus market

1997

V Sistema consolidated 100% of 
ǿDetskyMirȀ company

2020-2021
V New Strategy 2020 ǹ2024

V Online channel development with 
focus on mobile

V Introduction of Detsky Mir 3.0

V Developing new verticals 
(Zoozavr), digital services and own 
marketplace

2011-2012
V Launch of e-commerce

V Entering Kazakhstan market

V Acquisition of ELC retail chain in 
Russia

1947

V First store with the name of 
ǿDetskyMirȀ was established
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Iconic brand with 75 years of history

Sources: Company data



Focus on the total shareholder return
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Total GMV(1)(RUB bn)

107.2 122.9
142.2 157.6

184.3

2017 2018 2019 2020 2021

Sustainable financial performance enhancing attractive shareholder returns Generating attractive returns for investors 

Revenue (RUB bn)

ROIC(3),(4)

97.0 110.9 128.8 142.9
164.3

2017 2018 2019 2020 2021

74% 70% 63%
76% 70%

2017 2018 2019 2020 2021

11.0%
11.4% 11.4%

11.9%

11.0%

2017 2018 2019 2020 2021

+15%  CAGRǽ17-21 +14%CAGRô17-21

6.8%

9.0%
10.5%

9.5%
8.0%

2017 2018 2019 2020 2021

Dividend yield  (DPS declared/Average Share price 
for the year)

Historical dividend payments ~100% RAS 
Net Income 

Sources: Company data, Ipsos Comcon, Bloomberg as of 7 February 2022
Notes: (1) GMV includes purchases at the Groupǽs retail stores and goods and services sold through the website and mobile application, which may be own or third-party goods and services (incl. value added tax, net of discounts given to customers and net ofreturns and cancelled 
orders); (2) Adjusted for the one-off effect relating to additional bonus accruals and Income received from partial termination of employees' right to receive shares under the LTI program (as percentage of Revenue); (3) Under IAS 17; (4) Calculated as operating profit divided by 
average capital invested (simple average of capital invested as at the respective dates). Capital invested is calculated as net debt plus total equity/(equity deficit)

Adjusted EBITDA(2),(3) margin



GovernanceEnvironmental Social

5 INEDs out of 10 
BoD members

40% of hangers
are made of recycled plastic by the end of 2021

CO2

- 26% reduction of GHG emission(1)

intensity in 2021 vs 2018 
From 0.89 in 2018 to 0.66 tons of CO2 per RUB m in 2021

Over RUB 1bn
The total value of goods donated to charitable causes 
in 2021

ZDHC
71% and 44% of the purchases 
in the Clothing and Footwear categories were made 
from participating suppliers in the ZDHC initiative

100% of suppliers signed
Supplier Code of Conduct

25.3% of total sales 
Are childrenǽs goods manufactured in countries where the 
Company operates

International sustainability initiatives supported by Detsky Mir

Independent Chairwoman
heads the BoD

RUB 2.6bn  
paid to the national and regional budgets as social 
payments

BCIǽscotton processing standards 
are applied to the Companyǽs own line of Baby Go and 
Futurino brands

More than 900 beneficiaries
Received help due to Participate! Campaign in 2021

6.6 kt of waste for recycling
were collected at the Companyǽs distribution centers

81% women employment rate
with minimal gender pay gap (0.90 ratio of basic salary of 
women to men)

Transparent compensation system
Information is disclosed based on the principles of 
regularity, consistency and availability
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Continuous Focus on ESG

Sources: Company data
Notes: (1) Scope 1 , Scope 2 + Scope 3

Zero
tolerance to corruption



Georgy Kononov

Chief Operating Officer
Held senior positions at M.Video-
Eldorado, The Nuance Group and 
Arial Runway Duty Free
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Years with Detsky MirYears of sector experience

Maria Volodina

Commercial Director ǹ
Apparel and Footwear
Held senior positions at Sela, Kira 
Plastinina, Reebok Rus, TJ Collection

1121

Vladimir Ilmetov

Security Director
Held senior positions at Moscow Bank 
for Reconstruction and Development, 
OGK-3 and Novikombank

812

ÅIPO LTI program completed in Feb 2020

ÅNew LTI program, targeted at increase in market capitalization, was adopted by the Board for the period of 2020-2023

ÅNew program based on the same principles ǹmore than 40 key employees; payout up to 4.6% of total shareholder return (growth in market capitalization + dividends) over the life of the 
program in the form of cash and Companyǽs shares

ÅIn 2022, the Company plans to increase the number of LTI program participants

Nikolay Ermakov

Chief Technical Officer
Held senior positions at X5 Retail 
Group, Gett and Rambler & Co
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Maria Davydova

Chief Executive Officer
Held senior positions at Enter 
Svyaznoy, Arbat Prestige

823

Management incentive programs

Highly experienced management

Andrey Spivak

Chief Financial Officer
Held senior positions at Magnit, 
X5 Retail Group, Wrigley

111

Pavel Pischikov

E-Commerce Director
Held senior positions at Dochki-
Sinochki and X5 Retail Group

514

Denis Gurov

Logistics Director
Previously Logistics Director at Dixy 
Group, Pharmacy Chain 36,6 and DHL

213

Artem Gubanov

RE and Development Director
Held various positions in Ramstore, 
Walmart International and Korablik

812

Elvira Kakurkina

Commercial DirectorǹFMCG
Held senior position at Auchan

512

Anastasia Yaroshevskaya

HR Director
Held senior position at Hoff, engaged 
in consulting projects with Talent 
Code

616

Strong Management team

Sources: Company data

Andrey Osokin

Chief Marketing Officer
Held senior positions at Goods.ru, 
Otto Group, Baon-Desam and Unitex
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2 Detsky Mir Today



Market leader in children's goods retail market in Russia and Kazakhstan 1

Unparalleled customer value proposition with the focus on private label and digital experience 2

Unique omni-channel model with significant growth potential , including new verticals 3

Asset-light business with strong returns on capital and consistent dividend payments 4

Experienced management team and strong adherence to ESG best practice 5
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Leading specialized children's goods retailer
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Ȩ1Childrenǽs goodsmarket player in Russia Ȩ1Childrenǽs goodsmarket player in Kazakhstan

With 24%market share(1) With ~30%market share by selling space

Far East

Urals and 
Siberia

Kazakhstan

South

Central

Moscow
Region Northwest

Belarus

Volga

622
743

842 868

1,119

2017 2018 2019 2020 2021

Stable growth of stores number

Retail chain structure, 2021
By geography

Russia, 

1,053 (94%)

Kazakhstan,

45 (4%)

Belarus,

21 (2%)

1,119

DM Classic, 

916 (82%)

Zoozavr, 

93 (8%)
Detmir mini,

110 (10%)

By format

1,11930

+16%  CAGR Ǽ17-20

+29
%  

x Total number of Group storesFederal Distribution centers Regional DCs coverage

Detsky Mir ǹincreasing footprint in Russia and CIS

Sources: Company data
Notes: (1) ȀChildren Goods Market in RussiaȀ report by Ipsos Comcon(ǿIpsos ComconreportȀ). Consumer survey conducted in December 2021



Detsky Mir Classic Detsky Mir Mini (2)

1,057sqm
Average selling 

space(1)

20-30k
in-store SKUs

850
# of stores

RUB 1,210
Average ticket

138sqm
Average selling 

space(1)

~2k
in-store SKUs

110
# of stores

RUB 856
Average ticket

V Presence in large cities with >100k 
population

V Sales channel mix with focus on in-store 
(70% offline, 30% online)

V Product assortment is almost equally 
allocated across toys, products for 
newborns and apparel & footwear

V 18-24 months stores maturity period

V 2.5 - 3.0 years payback period

V 99% stores leased

V Presence in smaller cities with 5k-100k
population, expanding Companyǽs 
market size by 30%+ to c. RUB 700bn

V Balanced sales channel mix 
(50% offline, 50% online)

V 800+ stores in medium-term, 1,200+ 
additional stores in longer term

V Pick-ups with an unlimited shelf from 
DCs focused on products for newborns, 
clothing, footwear

V Relying on regional DCs coverage 
within 500km
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detmir
Pickup point

Detsky Mir ǹcore store format overview

Sources: Company data
Notes: (1) Including a newer format of smaller selling space stores in less profitable locations; (2) Rebranded Detsky Mir Pick Up Points (PUPs)


